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Chatbot: What is the leading Application in  2018

Customer Service

Smart Speaker

Customer Service

2B

2C



Chatbot: What are the main driving forces?

People love chatting: quickness/convenience/easyofuse/easeofcomplaint

Tired of mobile applications and surfing websites  

Many chatbots are not AI-based, but look like AI.

Ubiquitous.  Applications can be everywhere 

AI  Hype  

Technology Advances: Science-Algorithms, Soft/Hardware Engineering      

Broad Business adoption to lower cost, to learn more user insights 



Blockers to Greatest Success of  Chabot
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Chatbot: Insights for Future Chatbot Application  

• 2B: Deliver measurable Business Value (ROI)
• 2C: Joy to use
• Endless Application Opportunities : Visual Assistant and many others
• Improved Technology:  Driven by a better dataset

2017.1-2018.1 Google Search 
“Chatbot”

2018.1-2018.11 Google Search 
“Chatbot”

2017.1-2018.12 Google Search 
“Chatbot”


	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5

